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ABSTRACT 

No studies have been conducted to determine Social Media Usage Pattern & Users 
Content among IDPs present in Jimeta-Yola, Adamawa State Nigeria. Therefore 
this study aims to enlighten the impact of Social Media Usage, its pattern and the 
kind of information being sought after by IDPs. 25 IDPs where interviewed one-
on-one in Jimeta. Feedback from the interviews where carefully examined by the 
researcher using the Uses and Gratification Theory by Kartz, Blumber and 
Guvetich. The results showed that the IDPs obtained physical, emotional and 
psychological satisfaction form social media and all had different patterns of usage 
that suited them individually. The kind of information they sort kept their minds of 
the fact that they are displaced and entertained them. My research was successful 
because the displaced persons do use social media, they have a pattern of usage 
and it provides them with physical, mental and emotional satisfaction.  
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CHAPTER ONE 

INTRODUCTION 

1.1 Background of the Study 

What is Social Media? 

Social Media is a platform or platforms for people to interact, upload, read and obtain 

information from that was put there by others.  

We have different types of social media. Some for blogger’s while the top forms of social media 

are those created for people to interact for example Facebook, WhatsApp, YouTube, Twitter etc. 

As at four five years ago, we just had platforms for you to read and upload videos but today we 

have platforms for live streams like hangout, SnapChat, Facetime etc.  

People use social media for information, communication, and marketing, consolation, to learning 

new things and to share experiences. Social Media content are put up by its readers and 

prospective readers not just for entertainment but enlightenment.  

IDP’s are Internally Displaced Persons are people who are forced to leave their homes and are 

sometimes referred refugees when they move out of their country or the country in which they 

were displaced.  

The governments of the countries in which they are displaced try to create a new home for them 

which are most times referred to as camps, so you have IDP camps in situated areas for these 

people. Because they are internally displaced, the government mostly tries to get their minds off 

their loses by providing food, clothing, shelter, medicine, lands to farm etc just so they are able 
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to start all over again. In their spare time, these people use Social Media for more things that an 

average person does.  

They post things situated around their present situation which is normal and when depressed look 

forward to comforting write-up, pictures and conversations which now will talk us to Usage 

Pattern and User’s Content.  

 

1.2 Statement of the Problem 

 

This study seeks to find out how IDP’s in Jimeta, a small population of the entire IDP’s in 

the North Eastern Part of Nigeria use Social Media within the confines of the environment 

they find themselves. It equally seeks to ascertain the nature of Social Media content that 

they share, upload, download, read and like.  

 

1.3 Objectives of the Study 

 

The objectives of my study are; 

1. To find out if IDP’s use Social Media in the camps 

2. The types of Social Media predominantly used by IDP’s in Jimeta Camp 

3. To determine the pattern of usage of Social Media amongst IDP’s 

4. To ascertain the nature of Social Media content that IDP’s share, upload, download, read 

and like. 
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1.4 Research Questions 

 

The aim of my research is to show the extent to which the IDP’s seek for comfort on Social 

Media. The questions that would help me achieve this are; 

 

1. Do IDP’s use Social Media in the Camps? 

2. What types of Social Media do IDP’s use in Jimeta camp? 

3. What is the pattern usage of Social Media amongst IDP’s in Jimeta camp? 

4. What are the nature of Social Media content that IDP’s share, upload, download, read and 

like? 

1.5 Significance of the Study 

 

This study will strive as a critical source for researchers and scholars in the academia and any 

other related bodies on how Internally Displaced People seek comfort on Social Media and of 

course, their usage pattern. It will also provide the most often used and visited sights for 

future uses. The study will provide solutions to the problem statement and give guidance to 

each research questions listed. This study will exploit the negative and positive ways in 

which the information gotten of Social Media has affected the Internally Displaced. 

 

1.6 Scope of the Study 

The study will focus on the Internal Displaced Person’s here in Jimeta, Adamawa State. He 

study will cover a variety of literature and collective data from the region to secure the 

quality of information gathered for readers.  
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1.7 Limitations of the Study 

One major limitation in this study is language barrier. Another is location and availability of 

interviewees 

 

1.8 Definition of Terms 

1.1.1 Social Media is a platform or platforms for people to interact, upload, read and obtain 

information from that was put there by others. 

1.1.2 Internally Displaced Persons (IDP) are people who are forced to leave their homes and 

are sometimes referred refugees when they move out of their country or the country in 

which they were displaced. 

1.1.3 Usage Pattern refers to the specific time they set aside to go on Social Media. 

1.1.4 User’s Content refers to the kind of information they look out for on Social Media(s).  
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CHAPTER TWO 

LITERATURE REVIEW 

2.1 Introduction 

This chapter provided a review of related literature on the use of gratification theory and how it 

relates to our study objectives. The chapter reviewed the application of the uses and gratification 

theory on social media sites. 

2.2 Theoretical Framework   

Uses and Gratification Theory is a communication theory which views that people seek and uses 

media based on the gratification they expect to gain from the media. Researcher in this aspect 

assumes that; the audience are aware of the benefits associated to consuming media content. 

Most theories on media tends to explain how media exert influence on people, but the use and 

gratification theory is the only theory that seek to explain how people use the media for their 

gratification. Theory is based on what people do with media rather than what media do for 

people. This is in contradiction with the theory of magic bullets which asserts that the audience 

are passive. Uses and gratification is on the foundation that people rather uses media for a 

specific purpose which lead to gratification. The theory can be said to be user/audience centered 

approach as against the magic bullets theory which believes people are passive. 

There are five needs and gratification for people according to the theory, this are categorize into 

five; 



xiv 
 

1. The cognitive needs 

2. The affective needs 

3. The personal integrative needs 

4. Social Integrative needs 

5. Tension free needs 

2.2.1 The Cognitive Needs 

The cognitive needs assert that people usually use the media for knowledge acquisition and as 

information sources etc. Among the people, different individual have different reasons or needs 

therefore there is some form of uniqueness associated to the need attributes of people. For 

example some people uses the search engine as source of knowledge about products while others 

uses such medium to search for information about people. Cognitive needs explains reasons why 

people explore information for different reasons while some seek for knowledge as their need 

some seek for entertainment for pleasure. (Ruggiero, 2000). 

2.2.2 The Affective Needs 

The affective needs deals with different kinds of emotional needs of people. Such need like 

pleasure which watching television or accessing social media gratifies. Affective needs are the 

emotional needs display by people and the gratification using media outlets (Ruggiero, 2000). 

 

2.2.3 The Personal Integrative Needs 

This needs deals with such need like self-esteem. According to Raacke (2009) people uses social 

media to improve their self- image.  Social media is usually used to gain acceptance and 
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credibility. People watch TV with a view to assure themselves that they have status in the 

society. For example when celebrities are used to advertise a product most viewers try to 

conform to such standard by buying such product to boost their self-image (Ruggiero, 2000). 

 

2.2.4 Social Integrative Needs 

Social Integrative Need entails the need to socialize with friends and families. Many users of 

social media like Facebook, snap chat, twitter and other form of social media are primarily used 

for social interaction among different groups they belong for some form of gratifications 

(Ruggiero, 2000). 

2.2.5 The Tension Free Needs 

The tension free needs is a unique reason why people uses social media. According to … people 

a times uses social media as a means for escapism from the trouble of life. Many people watch 

television or TV programs and series as a source of comfort or to divert their attention from the 

pain and stress they are under (Ruggiero, 2000). 

According to Ruggiero, (2000).  Most people watch reality TV shows today because such 

programs tends to be; more realistic, entertaining, interesting, and sensationalism. 

2.3 Review of related Literatures  

The work of Ruggiero (2000) provided insight into what the internet will cause media 

consumers, he affirm that the internet will transform human behavior in a profound way with 

regard to media usage. Specifically, he asserts how human behavior will be transformed in terms 

of usage, roles and social habit. This prediction became a reality as social interaction has 
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transcend from offline to online today. The increasing popularity of social Networking sites 

(SNS) like Facebook, Snap-chat, and Myspace etc has changes the way we interact and seek for 

information. For example according to Lampe (2007) people seek for information, entertainment, 

friendship, jobs etc on social media. Plat form like Facebook can also be used as sources of news 

among groups and other areas of interest like economy and political development across the 

globe. 

 

Platform like Facebook today have about a 1 billion subscribers across the globe making it one 

of the most used social media platform. People continue to adopt the use of social media as a 

means to an end depending on what exactly they wanted. The sudden up surge in the use of 

social media platform as sources of both information and entrainment has been attributed by 

Sweetser et al (2008) the growing distrust of traditional news agencies. People recently do not 

trust the traditional broadcasters rather they rely more on bloggers and other freelance individual 

sources of news through blog sites and other social media outlets. Mass communication 

researchers have recently been using the Uses and Gratification theory to explain the new form 

of behavior. According to Ancu and Cozma (2009) such can be the possible explanation to why 

people tends to seek for gratification and uses from this social media platform. 

2.4 Application of Uses and Gratification theory  

Uses and gratification theory is key to understanding the new form of human behavior as it 

related the use of social media sites. Mass communication researchers turn to U&G theory as the 

most viable sources of understanding of the reasons behind the behavior towards social media 

platforms. In reviewing the work of Park, Kee, and Venezuela (2009) and the work of  LaRose 
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and Eastin (2004) they all found that; the key reasons why people seek to use social media as a 

source for usage and gratifications is for the purpose of; socializing, self-status seeking, 

knowledge, and self-esteem; LaRose and Eastin (2004) also found similar factors for example in 

their case they found information seeking, entertainment, social needs are the most prevalent 

reasons behind why people seek social media. 

2.4.1 Socializing  

The social component of the theory is one of the most critical factor that explains why people 

uses social media. According Uses and Gratification theory users participate in the use of social 

media so as to seek gratification for their social needs. The tendency to satisfy the urge to make 

new friends, the sustenance of relationship, the sense of creating a community with a shared 

vision can all be explained with uses and gratification (Ellison et al, 2007; Part et al, 2009). 

According to a study by Raacke and Bonds (2008) they found that about 96% of users of social 

media uses such medium to keep in touch with friends and families. They also discover that 

users uses such medium for their social wellbeing.  

2.4.2 Entertainment  

Entertainment is one reasons why media users’ uses media the tendency to seek for gratification 

from entertainment explains why people seek for gratification for leisure and amusement needs.  

According to Hanson (2008). The use of U&G theory model found that socially active people 

especially young people (males) usually use medium like You Tube for their entertainment 

needs. Their needs for a thrill-seeking and information seeking needs has been shown to be an 

explanation towards the use of uses and gratification as the major driving force for people who 

seek satisfaction and gratification (Haridakis and Hanson, 2008). 
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2.4.3 Self-Status Seeking 

The tendency to seek a status in the society using social media as a means to an end according to 

Park et al, (2009) the user of social media used such medium as a way to express themselves as 

cool and beautiful life. The use of social has become a means by which people seeks to raise 

their status and present themselves as successful and career success. 

In describing such process Tufeckci (2008) states that: 

 “All SNS allow users to articulate their social network via links between their profile 
page and other profiles. Profiles linked to each other in this manner are called friends. 
Profile owners also express an online persona through pictures, words and page 
composition, as well as through data fields where information ranging from favorite 
books and movies to sexual orientations and relationship status (single, in a relationship, 
etc.)” is indicated (Tufekci, 2008) 

The use of social media can be attributed to the uses and gratification model, this is consistent 

with the 

Findings of Walter et al (2009) who asserts that social media users seek for gratification by using 

social 

2.4.5 Information 

A good number of social media users adopts such medium as a means to satisfy their need for 

information. Park reiterate the fact that Most Facebook users seek for political and economic 

news through the platform. Information provides knowledge therefore most social media users’ 

uses social media as sources of information for gratification of seeking knowledge (Sweetser et 

al, 2008). 

2.6 Conceptual Framework 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

xix 

 



xx 
 

 

CHAPTER THREE 

METHODOLOGY 

3.1   Introduction 

This chapter provides a sort of explanation of the process undertake to bring about the realization 

of the study objectives. The aim and objective of the study is to survey the opinion of IDPs on 

the usage of social media as a medium for uses and gratification. The study adopted the 

qualitative research design using focus group as a means for data collection and content analysis 

as method of data analysis. 

3.2 Research Design 

Research design is the means to an end of a research, the study is qualitative in nature therefore 

informed the research design approach. Qualitative research are research whereby non 

quantitative means are used in the collection and analysis of data. The study interview participant 

on social media usage. Each participant provided personal opinion on usage and the possible 

motivation why such avenue was adopted. The collected data were analyzed using both 

quantitative and qualitative means. 

3.3 Method of Data Collection 

The study adopted the use of interview as means of collecting data in the IDP camp. The use of 

interview was necessitated because of short time available for the researcher, this was also 

informed by the number of sample used for the study.  

3.4 Sampling and Sampling size Method 
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The study adopted the use of convenience sampling in sampling the number of participant for the 

study. The total number of sample used for the study is 25. 

3.5 Population of the Study 

The actual population of the people leaving in the Jimeta IDP camp was not known thereby the 

researcher could not use the systematic sampling in ascertaining the sample size for the study. 

3.6 Method of Data Analysis 

The study adopted both the quantitative and qualitative approach in analyzing the collected data. 

Descriptive statistics were used in analyzing the codified data collected from the interview 

conducted. While content analysis was used to understand the position of the participant. 
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Socializing  

The social component of the theory is one of the most critical factor that explains why people 

uses social media. According Uses and Gratification theory users participate in the use of social 

media so as to seek gratification for their social needs. The tendency to satisfy the urge to make 

new friends, the sustenance of relationship, the sense of creating a community with a shared 

vision can all be explained with uses and gratification (Ellison et al, 2007; Part et al, 2009). 

According to a study by Raacke and Bonds (2008) they found that about 96% of users of social 

media uses such medium to keep in touch with friends and families. They also discover that 

users uses such medium for their social wellbeing. Based on the foregoing, the respondents can 

be seen to have indicated how socializing drive their intention to using social media which 

provide some sort of gratification for cognitive and other needs satisfactions. 

Entertainment  

Entertainment is one reasons why media users’ uses media the tendency to seek for gratification 

from entertainment explains why people seek for gratification for leisure and amusement needs.  

According to Hanson (2008). The use of U&G theory model found that socially active people 

especially young people (males) usually use medium like Facebook for their entertainment 

needs. The finding from the interview reveals consistency to such information which indicate 

that users usually seek for entertainment through the use of social media, this tends to provide 

gratification for them. 

Information 

A good number of social media users adopts such medium as a means to satisfy their need for 

information. Park reiterate the fact that Most Facebook users seek for political and economic 
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news through the platform. Information provides knowledge therefore most social media users’ 

uses social media as sources of information for gratification of seeking knowledge (Sweetser et 

al, 2008). The finding from the interview is consistent with the following assentation which 

indicated that IDP also seek for information to satisfy their information need which the usage of 

social media provide gratification to such needs. 
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CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATION 

5.1 SUMMARY 

The chapter one of the study provided what the heartbeat of the study is, the chapter states the 

background, the problem statement, the research objectives and significance of the study. 

The chapter two provided a review of related literature on the use of gratification theory and how 

it relates to our study objectives. The chapter reviewed the application of the uses and 

gratification theory on social media sites. 

Chapter thre provides a sort of explanation of the process undertake to bring about the realization 

of the study objectives. The aim and objective of the study is to survey the opinion of IDPs on 

the usage of social media as a medium for uses and gratification. The study adopted the 

qualitative research design using focus group as a means for data collection and content analysis 

as method of data analysis. Chapter four presented the data and result of the study,the chapter 

discusses the result and findings of this study after performing the activities described in the 

methodology.  

 

5.2 CONCLUSION 
 

Social Media is a platform for people to interact, upload, read and obtain information from other 

users there are different types of social media. Some for blogger’s while the top forms of social 

media are those created for people to interact for example Facebook, WhatsApp, YouTube, 

Twitter etc. As at four five years ago, we just had platforms for you to read and upload videos 

but today we have platforms for live streams like hangout, SnapChat, Facetime etc.  
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People use social media for information, communication, marketing, consolation, to learning 

new things and to share experiences. Social Media content are put up by its readers and 

prospective readers not just for entertainment but enlightenment.  

IDP’s are Internally Displaced Persons are people who are forced to leave their homes due to war 

and crisis. This people tends to adopt the social status of common people by using social media 

as a means to an end. The study concludes that; IDPs uses social media as source of information, 

source of entertainment which provides gratifications for their usage. 

 

5.3 RECOMMENDATIONS 

 

Based on the finding of the study we recommend that; 

1. More should be done to support the recuperation process of the IDP using the social 

media platforms. A counselling and DE radicalization page be open by IDPs managers so 

that most of the IDPs can access such page for encouragement and guidance. 

2. Feeding programs and educational programs can be setup using social media outlets 

considering a good number of IDPs who uses social media for their use and 

gratifications. 

3. Free wifi can be provided for easy access of the IDPs in the camp.  
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