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ABSTRACT 

 

The research closes the gap between the audience and presenters of wazobia dem say dem 

say radio program and creates relationship between the public and broadcasters. Relying 

on the survey design and a 10-item structured questionnaire, which focused on how often 

they listen to Pidgin English programs on radio, and distributed purposively to 400 

respondents, the study assesses meaning presenter of the program “dem say dem say” on 

wazobia FM tries to pass across to listeners of the program. The questionnaire was 

structured using Likert scale. The data gathered was analyzed using descriptive statistics. 

Findings show that number of respondents that listen to PE program on wazobia “dem say 

dem say”, and have correlation of words they hear with that of the presenters was sixty-

two percent and it shows that those who do not have correlation of words with the 

presenter are less in number. Interestingly is that some language use could be effective in 

communication despite not being structured as grammarians would suggest. 
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CHAPTER ONE 

INTRODUCTION 

 

1.0 Background 

Communication is exchanging of information either orally or written form. One of the 

essential elements of communication is feedback and effective communication. Communication 

is also a “process of using words, sounds, signs, or attitude to express or interchange information 

or to express your ideas, thoughts, feelings, etc., to someone else”.  

In this study, communication is important because it is a way of reaching mutual 

understanding in which presenter not only exchange information but, it creates and share meaning. 

Language as a tool of communication, people share their experience and feelings through the 

easiest means they can be understood in their society and amongst themselves. It doesn’t matter 

the language used but all that matter is that it conveys the right message that was passed by the 

source.  

The existence of Pidgin English began as a result of the colonial masters coming into 

Africa. Well respected philosophers noted that there is no language that is an island meaning that 

language can also develop through a pre-existed one (Akinfeleye, 2008). The existence of Pidgin 

English was through the English language. The use of Pidgin English began in the colonial era, 

when it was necessary for Africans to understand the language of the white man in order to be able 

to fit in the happenings of the society. At that period, if an African man gets to be able to understand 

the language of the white man, he is placed on a big position ahead other fellow Africans (Ihemere, 

2006). As a result, a lot of African’s endeavor to try to fit in with the English language and during 

the process of change developed the Pidgin English. 
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The term Pidgin English refers to a language that is developed in the situation where the 

speakers of another language have to communicate but do not have a common language to share 

with another (Ndolo, 2005).  

Pidgin English is a mixture of English and local languages which enables individuals who 

do not share a mutual language to communicate 

 (Akinfeleye, 2008) Stated that the Nigerian Pidgin English accommodates fun and 

creativity, therefore, it has been able to fill significant actual space of communication in Nigeria. 

All these must have been considered by Ihemere (2006) stating that the Pidgin English flourishes 

better being an inter-ethnic medium of communication. It is identified as being important to be 

adopted at some state or private broadcasting stations to give daily news in it and generally 

believed to be a very useful broadcasting language in the country. At recent times, job 

opportunities arise for those that are well spoken and fluent in the Pidgin English language. For 

instance there are job opportunities within the movies industry, newspapers published in Nigerian 

Pidgin, magazines and radio programs that are presented on Nigerian Pidgin entertainment. 

Generally, the Nigerian Pidgin is proposed as being a replacement to standard English 

broadcasting in Nigeria such that the uneducated people are able to survive the society, knowing 

very well that the language appeals to wider audience from all parts of the societies in the country 

(Deuber, 2005).  

Therefore, since communication stands as a major life wire of all societies, at all sphere of 

the societal, cultural, industrial, educational, and all the levels needs information to optimally 

function in the society (Akinfeleye, 2008).  

Therefore they must get some level of communication from the broadcasting media in a 

language that they can effectively understand. This forms the interest of this paper, to investigate 
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how the Nigerian Pidgin are interpreted and perceived by such group of listeners of dem say dem 

say on wazobia FM.  

In the radio industry, Pidgin English is now commonly used. It is seen as a tool to 

disseminate information and generally to the target audience or consumers of the program. It helps 

the people that are less educated in Nigeria to grow and be aware of the recent occurrences in the 

country. More so, it also serves as an entertainment medium and generally, it serves as information 

forum 

. 

1.2 Statement of the Problem 

The study will examine the structure of Pidgin English usage as well as its effectiveness.  

In terms of evaluating its effectiveness, issues such as understanding, meaning placements, 

attendant problems would be considered. The study will evaluate spread and frequency of usage 

in select programs. 

 

1.3 Research Objectives 

1. To identify if radio audience prefers messages disseminated in Pidgin English better as 

aired in the radio program.  

2. To identify likely problem posed by use of Pidgin English in the select radio program. 

3. To ascertain if the use of pidgin English in the select radio program is effective.  

4. To determine whether there is correlation between meaning listeners attach to what they 

hear and disseminated. 
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1.4 Research Question 

Looking at the research objectives, the following questions are examined in this study: 

1. Do radio audiences prefer messages disseminated in Pidgin English as aired in the radio 

program? 

2. Are there likely problems with the use of Pidgin English in select radio program? 

3. Is Pidgin English effective in select radio program?  

4. Are there correlations in meaning between what the audience heard and what the presenter 

intended? 

 

1.5 Significance of Study 

The study will contribute significantly to huge amount of available literatures on language 

and communications. It will provide important understanding of the manner in which programs 

are presented and should be presented for the best understanding of the audience in the radio 

broadcasting industry.  It will help widen our knowledge to understanding other originated 

language like the Pidgin language academically. Not with standing were a person is from, 

academics broaden ones knowledge of understanding. 

The understanding will equip students of communication in best practice towards understanding 

the meaning they attach to particular thing in communication. 
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1.6 Scope of the Study 

This study carried out around the area of communications dealing with communication 

theories and perspectives more related to language and recognized meaning towards information 

that is thought of. The study focuses on the Nigerian media specifically on the radio industry. The 

study also focuses on listeners of the program dem say dem say on Wazobia FM inside and outside 

AUN.  

 

1.7 Definition of Terms 

1. Effectiveness: If a radio program is productive, or yields results 

2. Meaning placement: what meaning do people attach to what they hear on radio? 

3. Prefer: what is more desired than the other.  

4. Problems: these are circumstances to a particular meaning  

5. Point of interaction: sound, music, stress, pattern, words, and effects that make listeners 

attend to the language.  

6. Radio program: is a section of content planned for broadcast on radio. It may be a one-time 

dissemination or part of a occasionally regular sequence. 
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CHAPTER TWO 

LITERATURE 

2.0 Introduction 

This chapter presents perspectives from previous studies and related studies to the topic 

of concern in this research. The study presents different perspectives of researcher’s directions, 

usage and adoption of Nigerian Pidgin English (NPE) in radio media and studies on how they 

impact understanding and usage by people within the country 

 

2.1 Concept of Meaning Placement 

Understanding the meaning of meaning placement is important in this research work and 

it would help look at various theorists work concerning what they had written down about 

meaning placement. Meaning placement is simply what meaning do people attach to what they 

hear on radio.  

“Pidgin is a mixed language, and almost all languages come into being under conditions 

of communicating among people from different linguistic backgrounds”. (Akande & Salami, 

2010) Made it clear that most of the existing pidgins advanced along the trade routes of the 

world, most particularly in those territory where the British, Spanish, Dutch, French and 

Portuguese built up their empire. Consequently, we know of Pidgin English, Pidgin French and 

other, based on the language that Pidgin is derived from. He estimated that above sixty million 

people understands or speak Pidgin throughout the world. Achoimre (2014) added that  Pidgin 

normally arises in colonial conditions though it primarily begins as a trade language. 
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2.2 Language Use  

Nigeria has a complex multilingual and multi-ethnic structure with various cultures. (Dada, 

2012) Report that Nigerian Pidgin English (NPE) is the original language of more than 3 to 5 

million people living across the Niger-Delta region, especially in Sapele, Warri, Port-Harcourt and 

Benin City.  

According to BBC, Nigeria is estimated to have between three and five million people 

who primarily use Pidgin English in their day-to-day interactions. But it is said to be a second 

language to a much higher number of up to 75 million people in Nigeria alone - about half the 

population. 

Amongst all ancestral languages, there are only three of the languages that are 

acknowledged as indigenous, national or major languages, which are Yoruba, Igbo and Hausa 

(Federal Republic of Nigeria’s Constitution). While considering the three indigenous languages as 

the major languages, all other indigenous languages are considered as minor languages and they 

seem to have little or no recognition in the country as the major languages.  

Both the minor and major languages in Nigeria are distinguished officially based on some 

factors including politics, numerical strength and geographical spread. Out of these factors, the 

political strength and the successes of prominent people in the country, somehow contributed to 

their languages to be considered as a major language. Most of the political stars that are the 

founding fathers of Nigeria belonged to one of the three major regions (languages) (Esizimetor, 

2009). For instance, Chief Obafemi Awolowo, Nnamdi Azikwe and Tafafwa Balewa were the 

three heroes that organized for the struggle for the Independence of Nigeria, and they are from 

Yoruba land, Igbo land and Hausa land respectively. Considering the numerical strength and 

geographical reach, each of Yoruba, Igbo and Hausa (for example the three core languages) is 
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spoken by more than 18 million people in the country and that covers at least five states of the 

federation” (Ndolo, 2005).  

Given the language combination in Nigeria, almost all Nigerian develop speaking more 

than one indigenous language. The language atmosphere in Nigeria is such that the greater part of 

speakers of minor languages seems to learn a major language (mostly including English), in most 

cases the language that is important where they live. Majority of those who are speakers of one of 

the three major languages as their local language also learn English, NPE or any other of the 

country. Most the people in Nigeria are bilingual (Etuk, 2013), and considering these bilinguals, 

NPE is one of the popular languages known. Nigerian Pidgin English is the lingua franca that cut 

across almost all ethnic and regional boundaries and when people from different ethnic group are 

to interact and they cannot communicate in English, they can use NPE (Ugot, 2010). 

 

2.3 Pidgin English Usage in Nigerian Radio Broadcasting 

Without doubt, language usage is a very powerful tool in producing a radio program and it 

has been evidently observed that radio presentation language is very unique in terms of usage. 

(Dada, 2012) Rightly guessed, as the radio is a very effective way/medium to convince and reach 

the larger populace, no other communication medium can seem to be able to meet up with the 

radio. The ardent desire to catch audience’s attention and persuade them to go for a product or 

service, the use of language through the right medium is of great importance. 

(Balogun, 2013) Declared that “Pidgin will flourish, if it is used as a medium of inter-

ethnic communication. Pidgin English is generally thought to be a useful language of 

broadcasting. For example, among other areas that Nigerian Pidgin improves broadcasting read 

as follows: 
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1. Nigerian Pidgin guarantees proper information dissemination to majority of the people or 

its target audience. E.g. business men and women  

2. It facilitates the less educated people in Nigeria to be aware and up to date with the recent 

happenings in the country. 

3. It also helps as a medium of entertainment. 

4. It helps as a forum for information. 

These days, the less educated can get a job in broadcasting companies, as Pidgin does not 

require an education before acquiring the knowledge, once the NPE fluency is smooth (Udeajah, 

2003).  

In all, Nigerian Pidgin will gradually take over Standard British English in broadcasting 

in Nigeria presently in order for the minority and uneducated people to be able to survive in the 

country, knowing well enough that the Pidgin language has gained a larger audience from all 

parts of the society. 

 

2.4 Theoretical Frameworks 

This paper focuses on two theories examining the effects and advantages of language in 

advertising and broadcasting communication, which are Informational approach and symbolic 

meaning approach. 

The informational approach is focused on how effortlessly listeners or potential consumers 

may understand and respond to information presented in a specific language (Dada, 2012). 

According to this approach, a radio program presented in English language may be less effective 

as the targeted consumers or audiences, who are from different ethnic groups and therefore they 

may not collectively understand or interpret the message being shared. Additionally, using English 

language on a radio program that focuses at illiterate or semi-literate consumers who only 
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understand the Nigerian Pidgin or a minority (indigenous) language may be result to be infective 

(Etuk, 2013). Ofulue, (2004) confirms this statement when he maintained that: For an effective 

radio program, considering the audience is the first priority; their social, educational, religious and 

political background. It has to also consider the subject that will be appealing to the audience and 

the things to be avoided. 

Additionally, it should avoid the alienating audiences by selecting subjects which will 

prove to be too high for the audiences’ level of satisfaction or understanding and this is also very 

important, mostly in Nigeria and most developing countries where the level of illiteracy is known 

to be very high. The informational approach is in one way or the other relevant to Nigeria. (Dada, 

2012) Insightfully states that, English language has become a second language in Nigeria, while 

the Nigerian Pidgin English, with an estimate of having the highest speakers, has eventually 

emerged as an effect of contact of English with the indigenous languages. Looking from that 

aspect, this makes it only functional for radio stations to use more than one language, which should 

be English and NPE in their productions.  

This depicts that choosing either Standard English or Pidgin English by radio stations is a 

strategy to reach their targeted audience. The informational approach therefore laid more emphasis 

on the fact that presenting programs in the language that the target audience understands is the 

best. 

In contrast, the symbolic meaning approach is coupled with the status and the value of 

languages in a certain community of consumers. It states that the procedures of linguistic attitude 

and linguistics usage by receivers and audiences signify some of the cardinal determinants of 

reaching out to the audience (communication, campaign etc.). Based on the symbolic meaning 
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approach, a language system may have a symbolic meaning that may offer presenters a deeper 

insight into the importance of adopting the language in production of programs. 

The media in Nigerian especially the radio stations, have shown encouraging attitude 

towards the Nigerian Pidgin (NP) (Balogun, 2013). This is particularly evident in the territories 

where Pidgin has creolized. Interestingly, it has been noticed that almost all the radio stations in 

the country run at least three or more programs in Pidgin. Majority of advertisements are done in 

Pidgin English. Some interactive programs (phone-in programs), audience are given the 

opportunity to select their choice language according to their level of understanding and expression 

of such language (Ofulue, 2004). Many people prefer to express themselves in Nigeria Pidgin (NP) 

to other languages spoken in Nigeria. Some Nigerian newspapers have also adopted NP columns 

into some of their publications. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.0 Introduction 

This chapter discusses the method implemented in carrying out the process of data 

collection and the used for data analysis. This chapter gives depth information providing the 

description of the population of study together with the implemented sampling technique for 

collecting the data for the study. Finally, the chapter offers the explanation of the methods in 

which the data analysis and hypothesis test is conducted. 

 

3.1 Research Instrument 

The research gathering instrument is a 10-itemed structured questionnaire administered to 

400 respondents. The items were structured using Likert scale, while the variables of age, sex, 

and education were correlated to see the effect on the influence of the matter.  

 

3.2 Population of Study 

The population of this study is the combination of listeners of dem say-dem say pidgin 

program on wazobia inside and outside of AUN. 

 

3.3 Sampling Method and Sample Size 

A purposive sampling was what was applied. Purposive sampling is also known as a 

judgmental sampling which involves the process of choosing respondents. 400, drawn according 

to Phillip Meyer estimates for population in excess of 100,000. It accommodates a 5% error margin 

and 95% confidence level. Sample technique was purposive sampling 
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3.4 Data Gathering Instrument  

The data gathering instrument is a 10 item structured questionnaire administered to 400 

respondents. The items were structured using Likert scale, while the variables of age, religion, The 

Likert scale was rated from 1 – 5, with 5 as strongly agreed and 1 as strongly disagreed. The scores 

and interpretation for the weighted average are 5 [strongly agreed]; 4 [agree]; 3 [undecided]; 2 

[disagree]; 1 [strongly disagree]. Researcher with the aid of assistants went into Yola town as well 

as the Dorms in AUN to administer the questionnaire 

 

3.5 Validity  

Validity was achieved using construct validity where issues related to Pidgin English 

usage and meaning placement in select radio programs were confirmed and surveyed.  

 

3.6 Measurable Variables 

The measurable variables are wazobia Pidgin English programs on radio, effects on its 

listeners.  

 

3.7 Data Collection 

Data were collected using questionnaires and were personally collected over a period of 5 

days after validation. 

 

3.8 Data Analysis 

The data gotten from respondent are presented and analyzed using descriptive statistics of 

percentages.  
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CHAPTER FOUR 

DATA PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS 

 

4.1. Data Presentation and Analysis.  

400 copies of the questionnaire were administered; all were returned and valid for analysis.  

Table 1: Frequency of Listening to Pidgin English Program on Wazobia FM 

 

Daily Weekly 
As often as 

possible 
Occasionally  Total 

64 149 111 76 400 

16% 37% 28% 19% 100% 
 

Although the program Dem Say Dem Say, aired on Wazobia radio is a daily program, 

majority of the respondents preferred to listen to it once every week. Twenty-eight percent of the 

respondents said they listen to the program as often as is possible owing basically to time 

constraints and access to the program. The respondents that showed interest on the program daily 

are 16%, while 19% of the respondents occasionally listen to the program.  

 

Table 2: Ranking of Understanding of Pidgin English 

1 [poor] 2 [Fair] 3 [Good] 4 [Very Good] 5 [Excellent] Total 

16 38 146 114 86 400 

4% 9% 37% 29% 21% 100% 

 

The above result indicates that most of respondents understand Pidgin English. The 

weighted mean of their responses is 3.54, which helps to support that they understand Pidgin 

English. However, 37% of respondents are good in Pidgin English, 29% have a very good 

understanding of Pidgin English, while, 21% have an excellent understanding of Pidgin English. 

Four percent and 9% of respondents poorly and fairly understand Pidgin English respectively.  
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Table 3: Rating between Pidgin English programs to Standard English program.  

Yes No  Total 

 207 193 400 

52% 48% 100 

 

Respondent prefers Pidgin English programs to programs in Standard English language on 

radio are about 52% while the rest of the respondents make up 48%. 

 

Table 4: Effect of Pidgin English on language 

Great extent Very little extent No 

extent 

Not sure Total 

52 45 148 155 400 

13% 11% 37% 39% 100% 

 

Thirteen percent of the respondents say that Pidgin English affects their use of language. 

Another section of the respondents 39% are not sure of the effect of pidgin on the use of their 

language. Part of the percentage of respondents who specified that Pidgin English do not affect 

their use of language is about 37% percent. The rest of the percentage makes up those that Pidgin 

English usage have very little effect on their language use.  

 

Analysis on the challenges of the use of Pidgin English was also done. The feedback shows 

that 51% of the respondents were certain that Pidgin English has problems which are generally 

summarized under the following points.  

 Effect of vocabulary: respondent pointed out that the use of Pidgin English consistently 

can affect your fluency of speaking or writing in Standard English language.  
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 Effect on mother tongue: Other respondents suggest that getting use to Pidgin English 

affects the use of their mother language and gradually tend to forget it.  

 Finally, few of the respondents said pidgin English have similar phrase/word so they will 

use it in the wrong manner.  
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Table 5.1: Cross Matching Presenters Meaning with Respondents Meaning 

 

S/no PE Phrase/word  Meaning A Meaning B 

1 Clear road  Give chance Stay away 

2 I go show face later I will be there later You will see my face later 

3 She sabi book She’s brilliant  She understands book 

4 Forget myside Leave my side Get out 

5 Wetin dey ground What is available What’s happening 

6 How una dey How are you guys 

doing 

What’s up with you guys 

7 Wetin dey do you What is wrong with 

you 

Are you ok 

8 How body How are you feeling How is your body 

9 Oya oya o Be fast Hurry up 

10 Sharply sharply Be in haste Rush  

11 Nawa woo Wonders shall never 

end 

Amazing  

12 Comot for road Get out Shift 

13 Park one side Respect yourself Behave yourself 

14 Things just dey as im bi Everything is normal There is no change 

15 im be bad person He’s not nice His wicked 

16 I dey salute una  I am hailing Am saying hi 

17 Man pikin dey suffer Someone is suffering There is problem 

18 I go show face later I will be there soon Shortly I will 

arrive 

19 We scatter am We made it We destroyed it 

20 Who sabi pass me Who know better than I 

do 

I know it better 

 

 

The bold texts represent the correct/intended presenters meaning.  
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Table 5.2 Percentile distribution of cross matched meanings.  

 

Ss/n PE Phrase/word  Correct meaning Wrong meaning Invalid questionnaire 

1 Clear road 71% 24% 5% 

2 I go show face later 86% 10% 4% 

3 She sabi book 88% 9% 4% 

4 Forget myside 46% 48% 6% 

5 Wetin dey ground 52% 44% 4% 

6 How una dey 80% 16% 4% 

7 Wetin dey do you 75% 23% 2% 

8 How body 78% 19% 3% 

9 Oya oya o 69% 27% 4% 

10 Sharply sharply 52% 39% 9% 

11 Nawa woo 39% 57% 4% 

12 Comot for road 55% 42% 3% 

13 Park one side 45% 48% 7% 

14 Things just dey as im 

bi 

56% 40% 4% 

15 im be bad person 52% 44% 4% 

16 I dey salute una o 65% 31% 4% 

17 Man pikin dey suffer 44% 53% 3% 

18 I go show face later 79% 17% 4% 

19 We scatter am 63% 35% 2% 

20 Who sabi pass me 30% 68% 2% 

  1225 694 82 

 Average % 61% 35% 4% 

 

The result above shows that those with the correct meaning understood what the presenter 

said in the program “Dem say dem say” on wazobia radio. 61% of respondents understood the 

message passed across by presenter, while 35% of respondents do not understand the message 

passed across by presenter.  
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Table 6: sex of respondents 

Male  Female  Invalid Total 

213 177 10 400 

53% 43% 4% 100% 

 

Respondent with the highest percentage who took part in answering the questionnaire had 

about 53% shown as the male. Those who never indicated there genders the total was four percent 

and the rest of the percent were the female respondents.  

 

Table 7: Educational level of respondents  

Basic Graduate level No formal  Invalid  Total  

130 221 4 45 400 

33% 55% 1% 11% 100% 

  

Respondents had their respective educational level and amongst which graduate level had 

the upmost percent which is fifty-two. Some had 33% with the basic level education. Respondents 

with 1% had no formal education. Amongst those percent were those who never indicated their 

educational level.  

 

 

 

Table 8: 

Age distribution of respondents  

>19 20-30 31-41 <42 Invalid Total 

88 224 59 15 14 400 

22% 56% 15% 3.75% 4% 100% 
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Respondents who had majorly participated in the exercise were between the ages of 20-30 

at 56%. The lowest in percentage in the above picture are those no never indicated their age and 

are seen as (Invalid) with 3.75%. This indicates that those below the age of 42 to 41 are about 14 

respondents who listen to (dem say-dem say) on wazobia radio program.  

      

 

4.2 DISCUSSION OF FINDINGS 

Research Question One: Do radio audiences prefer messages disseminated in Pidgin 

English as aired in the radio program? 

The data presented in table 3 shows that respondents prefer messages in Pidgin English as aired in 

radio program. Above fifty-two percent which is beyond average likely want broadcast message 

in Pidgin as well as in radio programs. The highest percent likely enjoy when message is been 

disseminated using Pidgin English because the language is fun and entertains listeners 

(respondents). The structure used by presenters of Pidgin English differs from presenter’s structure 

of the Standard English broadcast. Some particular word/phrase in pidgin carries force when it is 

spoken and thereby gives life to the program dem say dem say. Respondents say the interesting 

aspect of messages disseminated in Pidgin English is the mixture of two or more languages because 

it has a particular manner it is pronounced that sounds captivating and interesting. 

 

Research Question Two: Are there likely problems with the use of Pidgin English in select 

radio program? 

In table four, respondents had problems but those that had no problems with the use of Pidgin 

English are more than those that had problems with the use of Pidgin English. Problems outlines 

by respondents include: 
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1. Most of the answers were based on how Pidgin will have negative effect on their 

vocabulary 

2. Others say when they get used to it; they tend to forget their mother tongue 

3. Some say some phrase carry similar meaning 

 

Research Question Three: Is Pidgin English effective in select radio program? 

Pidgin English Language is said to be effective because from the table five, respondents that had 

correct meaning with that of the presenter are about sixty-one percent meaning they understood 

the message passed across by the presenter and only a few percent do not understand meaning 

passed across by presenter. From the select radio program, Pidgin English is marginally effective. 

 

In table 5.3, a cross matching of presenters meaning with respondents meaning was done. 

Specifically, this table is intended to measure the effectiveness of the usage of Pidgin English 

which is the core input of this study. Out of the 20 items phrase/words used as a basic for analysis 

of the dem say dem say program, 61% of the respondents got it right with the presenter as coupled 

to 35% who dint get the right meaning and 4% who had invalid response.  

 

This result is significant in that the extent of respondents-presenters agreement in meaning clearly 

shows that there is proper and effective meaning sharing amongst the communication parties. It 

suggest that symbols used in the communication encounter, Pidgin English, was effective, clearly 

understood and meaning were attached. Between the source and receiver, despite their different 

backgrounds, meaning was achieved. It implies that Pidgin English is a universal language that 

can be understood by people across culture, despite not having a proper structure.  
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Another interesting aspect of this data is that the manner in which the words/phrase were spoken 

in Pidgin English, to a great extent influence the ability of the respondents to attach meanings to 

the words. Another part to underscore the effectiveness of the use of Pidgin English is that despite 

the fact that 35% of the respondents got the meaning wrong; the margin of difference between 

those who got it right for each item is not significant in most of the items. For instance, in item 4, 

46% got it right and 48% got it wrong; similarly in item 5, 52% got it right and 44% got it wrong. 

Same case for item 11, 39% got it right and 57% got it wrong. Therefore, one can say that Pidgin 

English usage is very effective.  

 

Research Question Four: Are there correlations in meaning between what the audience 

heard and what the presenter intended? 

In table 5.2, it shows the correlation of presenters meaning and that of the respondents. A meaning 

the presenter is trying to pass across was achieved by 61% of the time. For an unstructured 

language like Pidgin English to have 61% of time respondents understanding presenters meaning, 

it shows that Pidgin English usage is effective and important and should be well thought-out as 

lingua franca. 

 

The result is significant because the extent of respondent-presenters meaning clearly shows that 

there is effectiveness in communication. For instance, item 1 shows that 71% got it right with the 

presenters meaning while 24% got it wrong with the presenters meaning and 5 percent had invalid 

response. Likewise in item 2, 86% of the respondents had correlations of word/phrase with that of 

the presenter while 10% of respondents got the wrong meaning of word/phrase presenter was 

passing through.  
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CHAPTER FIVE 

SUMMARY, CONCLUSION, AND RECOMMENDATION 

5.1 Summary 

Having journeyed through this research, Pidgin English has being effective because 

research shows 61% of the respondents had meanings on certain words/ phrases that correlated 

with what the presenter intended and 35% of the time presenter passes across  message, the 

respondents do not understand what the presenter’s meaning is. 

 

5.1 Conclusions  

Pidgin English has marginally being effective in radio programs in Nigeria. 

Interestingly is that some language use could be effective in communication despite not being 

structured as grammarians would suggest 

 

5.3 Recommendation 

The following recommendations are advanced from the study: 

1. Information on media support to enhance Pidgin English language use and official 

recognition of language. 

2. Recognized mass media should adopt the use of communicating in Pidgin English language 

in order for those who do not understand normal English language to be able to able to 

understand the happenings around them.  
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APPENDIXES 

Sample research instrument 

Questionnaire to assess Pidgin English usage and meaning placement in select Pidgin 

English programs on radio 

Dear Respondent, 

This questionnaire is intended to generate data for my Senior Research Project on the topic 

Pidgin English Usage and Meaning Placement in Select Pidgin English Program on Radio. Your 

response to the items raised is highly solicited for. Be assured that this questionnaire is purely for 

academic purposes. You need not give your names and any personal data. 

Thank you 

Grace John Sini 

     QUESTIONNAIRE 

 

Instruction: Please circle your response to the items listed below 

1. How often do you listen to programs on Pidgin English?  

i. Daily 

ii. weekly 

iii. As often as possible 

iv. Rarely 

 

2. Rank your understanding of Pidgin English on a scale from 1 to 5; with 1 

being the lowest and 5 the highest.    1  2  3  4  5 

 

3. Do you prefer radio program or messages broadcast in Pidgin English to 

programs in Standard English language?   YES  NO 

 

4. To what extent do Pidgin English affect your use of Language 

i. To a great extent 

ii. To very little extent  

iii. To no extent 

iv. Not sure 

 

5. Are there problems associated with the use of Pidgin English?  
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6. Could you list some of the problems? 

i. ………………………………………………………………….    

ii. ………………………………………………………………….                                                                                                                                                           

iii. ………………………………………………………………….  

                                                                                                                                                                          

7. Circle the option that you think conveys the right meaning of the Pidgin 

English word/phrase as drawn from the radio program Dem Say Dem Say on Wazobia FM 

99.1  

 

     PE phrase/word Meaning A Meaning B 

1 Clear road Give chance  Stay away 

2 I go show face later I will be there later You will see my face 

later 

3 She sabi book She’s brilliant She understands book 

4 Forget myside Leave my side Get out 

5 Wetin dey ground What is 

available 

What’s 

happening 

6 How una dey  How are you guys 

doing 

What’s up with you 

guys 

7 Wetin dey do you What is wrong with you Are you okay? 

8 How body How are you feeling How is your body 

9 Oya oya oo Be fast Hurry up 

10 Sharply sharply  Be in haste  rush 

11 Nawo woo Wanders shall never 

end 

Amazing 

12 Comot for road Get out  Shift 

13 Pack one side Respect 

yourself 

Behave your 

self 

14 Things just dey as im bi Everything is normal  There is no change 

15 im be bad 

person  

His not nice His wicked 
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16 I dey salute una wo I am hailing Am saying hi 

17 Man pickin dey suffer Someone is suffering There is 

problem 

18 I go show face later I will be there soon Shortly I will arrive 

19 We scatter am  We made it We destroyed it 

20 Who sabi pass me Who knows better than 

I do 

I know it better 

 

8. Sex?  a. Male  b. Female  c. Other 

 

9. Educational level?  a. Basic Education  b. Graduate Level 

Education   c. No Formal Education 

 

10. Age?  a. > 19  b. 20 – 30  c. 31 – 41 d. < 42 

 

 




