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ABSTRACT 

This study investigates the relationship that exists between Beauty Magazine Consumption and 

beauty choice of consumers. Specifically, the intent of the study is to determine whether 

consumption of beauty magazine has an impact on beauty choice among CMD students. The 

study adopted survey research design and data were collected through administered 

questionnaire. Data analysis was conducted using SPSS version 20 and the results were 

presented in tables in frequency and percentage. The findings reveal that consumption of Beauty 

Magazine has an influence on the beauty sense of CMD students. It is however, recommended 

that gender roles should be evaluated by future researchers. This is to find out if the beauty 

choice is influenced mostly by male or female, and to also, see if these findings could be 

replicated in other departments in any other university. 
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CHAPTER 0NE 

THE PROBLEM AND ITS SETTING 

1.1 Background To The study 

A magazine is a periodical publication containing articles and illustrations often on a particular 

subject aimed at particular readership (Mckay, 2000). Magazines are typically published weekly, 

monthly or quarterly. Magazine editorials give opinions on important contemporary social, 

beauty and fashion, economic, legal, political issues and intend to persuade readers to agree to a 

particular point of view (Mckay, 2000).  

Beauty magazines gained ground as a result of people’s quest for information and facts on how 

to look beautiful. Beauty is a quality present of a thing or person that gives intense pleasure or 

deep satisfaction to the mind, whether arising from sensory manifestations, a meaningful design 

or pattern. Beauty is subjective because it is perceived differently. The saying that beauty is in 

the eye of the beholder is used to connote that different people have different opinions about 

what is beautiful. 

Beauty is a regular issue of discussion for people around the world. Men and women are more 

concerned about their beauty and pay much attention on how they appear (Britton, 2012) .  

Beauty magazines provide solutions to people's quest on beautiful appearance. Following the 

latest technological development and advancement, it became easier to get latest information on 

fashion and beauty all time. 

Beauty magazines reflect the basic beliefs, values and attitudes towards beauty (Lindsey & Kim, 

2014). People's attitude and beliefs change when exposed to images that look beautiful and 

attractive (Lindsey & Kim, 2014). It is not unreasonable to assert that beauty magazines place a 

tremendous emphasis on appearance (Lindsey & Kim, 2014). The emergence of the beautiful 
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appearance as a standard for beauty is salient in mass media. Several researchers have 

demonstrated the increasing value of beautiful appearance amongst people (Sherry & Heather, 

1997). 

A beauty magazine is a complete source in which latest news on fashions and cosmetics trends 

spread around the world (Sherry & Heather, 1997). Consumers are bombarded with beauty 

magazines as they wait in line at the grocery and beauty stores, possibly to influence their choice 

of beauty style. Beauty magazines try to attract potential readers by carefully selecting cover 

subject and interesting stories. The study of (Malkin, Worman, & Chrisler, 1999) found out that 

78% of beauty magazine covers contained some kind of message about beauty appearance. In the 

content analysis, the covers of 21 popular women’s and men’s magazines were examined for 

gendered messages related to appearance. 

Many people don't understand how valuable beauty magazines are to lives. While they might 

have an idea as to the information beauty magazines provide, how they can be used is a 

completely different idea to consider. Beauty magazines provide a sure starting point for 

discussions about a great number of topics on beautiful appearance. It also educates one about 

the latest trends on fashion and beauty. Also, people are better informed about the society they 

live in and how it keeps changing when they consume beauty magazines. 

The consumption of beauty magazine pattern has changed over time. Consumers are well 

informed on the fashion trends and updates which changed their motivation behind choice of 

beauty (Deepali, 2016). The influence of beauty magazine consumption on consumer sense of 

beauty are widespread which is mainly on what consumers wear and what they use to adore 

themselves (Deepali, 2016). The factors that influence consumer choices when they read beauty 

magazines include the quality of creative information or messages contained therein, personal 
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lifestyle and taste and most at times consumers’ income determine their choice of beauty when 

they use beauty magazines (Deepali, 2016). 

With all of this, there is a tendency that CMD students who are AUN students would love beauty 

Magazines because they are creative; and basically, usage of beauty magazines may likely 

influence beauty choices. The study seeks to test the influence of beauty magazines consumption 

on beauty choices among CMD students; it is assumed that CMD students are always on their 

phones looking at beauty and fashion styles to satisfy their information need on beautiful 

appearance. Some of these magazines are: ThisDay Style, Genevieve Magazine, Ovation, City 

People Magazine and Complete Fashion Magazine. 

 

1.2  Statement of the problem 

There has been a misconception of idea on the effect beauty magazine consumption has on 

readers. Magazines can be seen as cultural products, they may be said to circulate in a cultural 

economy of collective meanings (Jaleesa, 2013). Fashion is ever-changing phenomena that 

changed for many years with the increasing influence of magazines (Jaleesa, 2013). With the rise 

of the internet and more digital media tools, there are still new magazines published on a year-to-

year basis and until now their influence remained. 

It is wrongly believed that consuming beauty magazines is to while away time by readers at their 

own leisure or while waiting at the beauty store or grocery. Despite the information contained in 

beauty magazines, there seems to be a shortage of knowledge on how beauty magazines 

consumption has affected the consumers’ sense of beauty. 

It is hoped that even though there are economic and technical changes, beauty magazines will 

remain loved by the consumer regardless of their social class. Therefore, it is the intent of this 
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study to find out the extent to which magazines consumption influences CMD students’ choice 

of beauty. 

 

1.3 Objectives of the Study 

The objectives of this study are to:  

a) identify the categories of beauty magazines that CMD students read. 

b)  find out what contents in beauty magazines attract CMD students mostly. 

c) determine if the consumption of beauty magazines influence the beauty choices of the 

CMD students. 

d) examine the extent to which beauty magazine consumption influences CMD students 

beauty choices. 

 

1.4 Research Questions 

The questions that will guide this study are: 

a) What categories of beauty magazines do CMD students read most?  

b) What contents in beauty magazines attracts CMD students mostly? 

c) Does consumption of beauty magazines influence the beauty choices of CMD students? 

d) To what extent does consumption of beauty magazines influence the beauty choices of 

CMD students? 

 

1.5 Significance of the study 

This study will be of help to future researchers and the academic community in this study area as 

it will form a basic knowledge for them. The findings of this research work would contribute to 



 

 

 

  Senior Design Project Manual  

improving the understanding of the effect beauty magazine consumption has on consumer beauty 

choices.  

The beauty magazine producers and beauty stores will find the study useful as it will give them 

an insight on improving their business activities.   

 

1.6 Scope of the study 

This research focuses on online and print beauty magazine consumption in relation with 

consumer choice of beauty. The study is centered on AUN students in the department of 

Communication and Multimedia Design (CMD). The selection of CMD is based on the 

assumption that CMD students are more likely to read online beauty magazines due to the nature 

of the course of study and their exposure to the media.  

 

1.7 Definition of Terms 

Magazine: Magazine is a periodic publication on fashion, health, politics, etc which can either 

be printed or electronically published for consumer usage. 

Beauty magazine: This is a type of magazine that centers on fashion design and cosmetics. 

Consumer:  Consumer is a person who buys goods or services for personal use and not for 

resale. 

Choice: this is the act of choosing between two or more options. 

Influence: this is the effect that something has on the way a person thinks or behaves or on the 

way something works or develops 

Fashion: this is how you represent your personality through the way you dress/appear 

Cosmetics: products used to enhance beauty 
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Consumption: this is the act of buying and using products 

Contents: this refers to information contained in anything 

Categories of beauty magazines: this is a type of beauty magazine with particular features in 

common. 
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CHAPTER TWO 

REVIEW OF RELATED LITERATURE 

2.1 Introduction  

This chapter focuses on the related literature on beauty magazines.  It also presents the relevant 

conceptual frame work, review of related studies and theoretical framework underpinning the 

relevance of the study. 

 

2.2 Review of Concepts 

2.2a Overview and Concept of magazine and beauty magazines 

The word Magazine is said to be derived from Arabic word Makhazin meaning storehouse which 

contains a collection of facts and fiction all bundled together in one package. The world’s first 

magazine is considered to be Gentlemen’s Magazine, founded in 1731. Then the Economist, 

Collier’s, The Saturday Evening Post, National Geographic, Time, The New Yorker Life etc 

(Benson & Whitaker, 2014).  

A magazine is a publication that is issued periodically (Mckay, 2000). Magazine generally 

contains essays, poems, articles, stories, recipes, fictions, images etc.  Magazines are directed at 

general and special audience, often published on a weekly or monthly basis (Mckay, 2000). 

Magazines give opinions on important contemporary social, beauty and fashion, economic, legal, 

political issues and intend to persuade readers to agree to a particular point of view. 

Magazines are popular press publications with articles written by journalists or freelancers, who 

gather information from various sources and synthesize it into their stories or reports (Summer & 

Miller, 2006). The audience for magazines is the special target group from the general public. 

Magazines are generally intended to inform or entertain readers on general interest topics in 
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broad subject areas (Summer & Miller, 2006). It is slick and glossy in appearance and contains 

photographs and illustrations, published at regular intervals. People who subscribe to magazines 

read it at their convenience.  

Magazine is a piece of nonfiction writing targeted at a specific interest group. It is possible to 

write a good magazine through a strong interest and a willingness to learn through research and 

interviews. The reader's attention has to be grabbed with an arresting opening paragraph. Keep 

the theme in mind as you write the body of the article. Everything you write should support the 

theme. The ending of a magazine feature should bring the piece to a satisfying resolution for the 

reader. Creative thinking is the key to good writing. Magazine usually expresses its content in 

various styles - narrative, persuasive, visual, persuasive, imaginative or in multiple inverted 

pyramids. 

According to Dick, (2004), a magazine is a cabinet of curiosities, that is, a display case in which 

interesting, unusual and occasionally eccentric objects are collected and displayed as a 

conversation piece or an expression of the writer’s wide-ranging interests and tastes. The readers 

are treated with a fascinating, mind-expanding and unique set of wonders they had never dreamt 

of (Dick, 2004). 

Most magazines look more or less the same at first glance, but they target different audience. 

Based on target audience and content specialization, there are various types of magazines such as 

general interest magazines, special interest magazines, entertainment magazines, farm 

magazines, sports magazines and children's magazines. Putting together a magazine content 

determines the style of your magazine. Magazine is generally built around humorous anecdotes, 

fiction, news reports, exclusive interviews or any combination of genres in the form of cover 

stories, editorials, articles and various types of features. 
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The future of magazines will be in the hands of digital publishers who would provide endless 

opportunities to craft experiences with magazine apps. Functionally, a magazine still represents 

the idea of a bunch of thematically-related content put together as one package (Benson & 

Whitaker, 2014). Great magazines also contain a magical spark, which means a magazine is 

something more than the mere contents. 

 

2.2b Importance of beauty magazine 

Nowadays, it seems that beauty magazines shape human lives, telling us what to eat, what to 

wear and what to think about. Although in this age and era of the internet, we continue to enjoy 

beauty magazines, admire their pages, photos, illustrations and headlines. This popularity is due 

to the fact that beauty magazines cater to various sorts of interests and passions. The more 

society is developed, the more means of communication are required. Among means of 

communication are Beauty Magazines which play important role in users lives.  

King Saab (2014) posit that Beauty Magazines seek to inform, persuade and entertain their 

audiences and put before them advertising messages of national, regional, state and city scope. 

The more people read magazines, the better informed a society will be. Beauty magazines help to 

educate the user about issues on beautiful appearance.  

Also, beauty magazines contribute a great deal to the development of the user knowledge. 

Through valuable and subtle critical social commentary articles on fashion, cosmetics and new 

lifestyle, consumers learn a lot of interesting things. User mind and point of view are 

consolidated and enriched when they read beauty magazines, it also trains their reasoning power.  
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2.2c Covers and Content of beauty magazine 

The covers of beauty magazine bombard consumers while waiting in line at grocery and beauty 

stores and have the possibility of influencing their choice of beauty even if they do not buy or 

read the rest of the magazine’s content.  Previous study on weight-loss and body image content 

on magazine covers have found that the messages on covers alone have the ability to influence 

beauty choice of the users. The study of (Malkin, Worman, & Chrisler, 1999) found out that 78% 

of beauty magazine covers contained some kind of message about beauty appearance. In the 

content analysis, the covers of 21 popular women’s and men’s magazines were examined for 

gendered messages related to appearance. Aubrey, 1997 in his work titled “Looking Good” 

looked at the different types of framing that exist in messages on magazine covers and found that 

magazine covers contain just as many appearance related messages. 

Beauty magazines have, in recent years, developed into a communication vehicle for fashion and 

cosmetic news as beauty magazines primary function is reporting and interpreting the fashion 

and cosmetic trends (Stone, 2004). Stone posited that beauty magazines typically contain 

advertisements for apparel, accessories and cosmetics. Other beauty magazine content that Stone 

identified are reader surveys, fashion forecasts of colors and styles for upcoming seasons, and 

pictures of current fashions accompanied by editorial.  

Brian Moeran (2006) in his study ‘More than just a fashion magazine’ also discussed and 

developed the concept of the fashion system. This fashion system, as explained, provides the 

connection between runway fashion and the fashion trends that are adopted by the average 

consumer.  He suggested that magazine editors portray models and celebrities wearing the latest 

fashion trends so that magazines’ consumers will then establish the latest fashions as the ideal 

fashion image and will purchase the designer trends or their cheaper versions. The assessment of 



 

 

 

  Senior Design Project Manual  

fashion magazine content as a vehicle to present designer fashions to consumers of beauty 

magazine shows how important and significant beauty magazines are to the fashion system. 

Beauty magazine content focuses on providing information on the latest trends and news on 

fashion and beautiful appearance, while also incorporating additional information for readers 

including advertisements, photographs, surveys, information on clothing, cosmetic, accessory 

venues and fashion forecasts. 

 

2.2d Beauty magazine consumption 

In the 21st century, beauty magazines are used by consumers for coverage on a variety of 

cultural aspects (Hill, 2004). Hill, in his work discussed the development of the usage of 

magazines and how the magazine has transformed into a cultural instruction manual for its 

readers. For example, Vogue magazine has served a variety of users throughout its existence and 

currently incorporates, in addition to fashion related topics, information on art, photography, 

celebrities, and other forms of entertainment. 

In addition, because the magazine provided detailed information about the latest high-fashion 

trends, consumers began using the magazine as an instruction manual for information on shaping 

their wardrobe. A number of researchers have indicated the importance of fashion magazines and 

their usage. Ahrens, Gray, and Sypeck (2004) conducted a study which provided evidence of the 

influence of fashion magazine usage on consumer’s preferences and lifestyle choices. The 

researchers surveyed the four most circulated fashion magazines from 1959 to 1999 to analyze 

the changes in the thinness and body exposure of cover models. The study concluded that all four 

of the magazines showed an increase in exposure, thinness, and full body photos of models and 

therefore, exposed readers to an unrealistically thin ideal female image. 
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In the study of Thomson, McCoy, Gustafson, and McWilliams (2002), the relationship between 

fashion magazine readership and anorexic tendencies in college females was analyzed in order to 

have better understanding of the role of the media in influencing eating disorders. The study 

found that women’s usage of fashion magazines is primarily related to their desire for self-

improvement rather than a need for entertainment. The researchers did not find that magazine 

usage reinforces readers’ anorexic tendencies. They however conclude that if a reader has 

anorexic tendencies prior to fashion magazine exposure, then that reader’s tendencies may be 

further reinforced by the exposure. 

Although most articles on beauty magazine usage focus on the relationship between fashion 

magazine exposure, usage and eating disorders, the results also suggests the potential influence 

that fashion magazine usage may have on society. In addition, historical accounts of fashion 

magazines show the importance of fashion magazines, both in the past and present, in serving as 

a resource for consumers to use in modeling their wardrobes and determining the latest fashion 

trends. 

 

2.3 Review of related Studies 

The link between beauty magazine consumption and consumer choice of beauty has not been 

fully researched in Nigeria and there have been a lot of arguments and propositions regarding the 

relationship between beauty magazines and beauty choices. In the light of this, it is paramount to 

review the previous studies. Samantha K. S. Corbus (2008). Celebrities Fashion and Beauty 

Lines Influence on Consumer's Choice. This study was conducted to find out consumer behavior 

towards celebrity fashion and beauty lines. The study used survey method of research. Questions 

pertaining to gender and consumer behavior in relation to celebrity fashion and beauty lines were 
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drawn. The study found that Celebrities were often photographed and whatever they were 

wearing would be conveyed to the general public. It was concluded that people look up to 

celebrities and use them as a guide to what was and was not a style. 

Jelessa Thum (2013). The influence of fashion magazines on consumers. The study was to 

determine the key drives behind the influence of fashion magazines on its consumers. The 

outcome of this research led to the understanding that magazines are important. It was concluded 

that magazines have become an essential tool for keeping customers close as they pursue their 

decision journeys on the way to purchase. 

Melissa Shrader (2007). Perceived influence of the portrayal of women in fashion and beauty 

magazines on body image. The study investigated how women perceive images in beauty and 

fashion magazines and how it affects their body image. The research concluded beauty 

magazines affect the beautiful look of women. Also in the study of Paulina Swaitkowski (2015); 

Magazine influence on body dissatisfaction: Fashion vs. Health investigated whether 

consumption of women’s fashion magazine influences women’s body satisfaction and their drive 

for beautiful appearance. The study found that fashion magazines significantly affect consumer 

body satisfaction and their drive to look beautiful. 

Shelly Grabe, Monique L. Ward & Janet H. Shibley (2008). The Role of the Media in Body 

Image Concerns among Women: A Meta-Analysis of Experimental and Correlational Studies. 

This research suggests that exposure to mass media depicting the thin-ideal body may be linked 

to body image disturbance in women. This meta-analysis examined experimental and 

correlational studies testing the links between media exposure to women’s body dissatisfaction, 

internalization of the thin ideal, and eating behaviors and beliefs with a sample of 77 studies that 

yielded 141 effect sizes. Valerie Kretz (2009) in his study of the Perceived Reality of Images of 



 

 

 

  Senior Design Project Manual  

Women in Magazines found out the extent to which women perceive magazine images to be real 

and the relationship between perception of reality and body satisfaction. The study stressed that 

with advances in technology, magazine images of women are now frictional portrayals rather 

than reflections of reality. The study concluded that magazine reading has a negative impact on 

women’s body satisfaction.  

Also, Calogero, Boroughs, & Thompson, (2007) in their work, the impact of Western beauty 

ideals on the lives of women and men: A sociocultural perspective investigated the perception of 

women on beautiful appearance. The study concludes that women’s anxiety about their 

appearance is a global phenomenon. Ann Marie Britton (2012). The Beauty Industry's Influence 

on Women in Society. The study was conducted to find out the effect that advertising in the 

fashion and beauty industry has on women. It was posited that creating advertisements with 

unrealistic images of beauty has resulted in anxiety, low self-esteem, and low self-confidence in 

many women. The research affirmed that most of these negative emotions stem from 

unhappiness about body appearance. The study being performed related to cosmetics and how 

this can have an influence on women, and how women can use cosmetics to manipulate their 

appearance.  

 

2.4 Theoretical Framework 

The theory underpinning this study is social learning theory. This theory offers most robust 

framework to explain and understand the relationship that subsist between beauty magazine 

consumption and consumer choice of beauty. 
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Social Learning Theory 

This theory is propounded by Albert Bandura. Social Learning Theory posits that people learn 

from one another through observation, imitation and modeling. The theory has often been called 

a bridge between behaviorist and cognitive learning theories because it encompasses attention, 

memory, and motivation.  

Magazine users seem to mirror ideology presented in magazines in their beliefs and values, 

because it is a principal source of information about what is beautiful and how to attain it 

(Paulina, 2016). The contemporary thin beauty ideal for women is reinforced and transmitted by 

a number of social influences. Fashion and beauty magazines have been identified as a prime 

source and disseminator of the thin ideal for women (Malkin, Wornian, & Chrisler, 1999). 

Extensive correlational evidence supports the link between exposure to fashion magazines and 

body dissatisfaction (Harrison & Cantor, 1997). But such correlational evidence cannot speak to 

the postulated causal role played by media images. Thus, in an attempt to determine causality, a 

number of investigators have experimentally manipulated exposure to thin idealized images and 

assessed their immediate impact. The meta-analysis by Groesz, Levine, and Murnen (2002) 

concluded that there was a small but relatively consistent negative effect of thin ideal images on 

mood, body dissatisfaction and self-perception of physical attractiveness. Since then, there has 

been a virtual explosion of such studies demonstrating negative effects of acute thin ideal media 

exposure. 

 

2.5 Relevance of Theory to the Study 

It is the belief of this study that people's attitude and beliefs will change when exposed to 

information on how they will look beautiful and attractive. Beauty magazines portray beautiful 
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images of Artists or reputable individuals in the society which the consumers tend to model after, 

thereby affecting their choice of appearance. After this research, the respondent will see if this 

belief will be applicable to the findings. 
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CHAPTER THREE 

RESEARCH METHODOLOGY 

3.1 Introduction 

This chapter provides information on the methodology used for this research. It describes the 

research design, population of the study, sample size and technique, data gathering instrument, 

validity and reliability of the research instrument, method of data collection and finally, method 

of data analysis. 

 

3.2 Research design  

A research design is the detailed blue print used to guide a research study towards its objectives 

(Awotunde & Ugodulunwa, 2004). Research design is a procedural plan that is adopted by 

researchers to answer questions objectively, accurately, economically and with validity (Kumar, 

1999).  

The study employed survey research design. This survey approach is based on examination of 

attitude of consumers of beauty magazines by providing answers to certain relevant research 

questions. In the process of achieving the objective, the structured questionnaire was employed. 

The preference for this research approach in this study is due to the fact that it is more realistic in 

investigating phenomena in their natural settings. The selection is also based on fact that 

previous studies on beauty magazines made use of survey research design. The study of Corbus 

(2008), Celebrity's Fashion and Beauty Lines Influence on Consumer's Choice. This study was 

conducted to find out consumer behavior toward celebrity fashion and beauty lines. The study 

used survey method of research. Questions pertaining to gender and consumer behavior in 

relation to celebrity fashion and beauty lines were drawn. Some questions are; have you ever 
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purchased a product from fashion lines? If yes, was the purchase based on your like of the style, 

quality or price of products? Do your feel consumers copy the fashion style of celebrities? 

The study found that the determining factor of consumer purchase was based on their like of the 

celebrity and the connection they felt they would have with them once wearing an accessory 

from their line. It is also found that 83% of the population claimed that they felt that consumers 

copy the fashion style of celebrities. 

 

3.3 Population of the study 

Population of a study is the aggregation of elements that the researcher actually focuses on 

sampling form (Ismaila, 2010). However, the population of this study are students’ user of 

beauty magazines in AUN. Taking cognizance of the vast nature of AUN, the population of this 

study is narrowed down to AUN students in the department of Communication and Multimedia 

Design (CMD). The selection of CMD is based on the assumption that CMD students are more 

likely to read online beauty magazines due to the nature of the course of study and their exposure 

to the media. The appearance and dress styles of some of the students look similar to that of 

beauty and fashion images in beauty magazines so the researcher sought out to know how 

communications students in particular, understand beauty magazines.. The student record as at 

the time of the study conducted shows that there are one hundred (100) students in the 

department of Communication and Multimedia Design from which sample will be drawn. 

 

3.4 Sample size and sampling technique 

The study adopted simple random sampling technique to determine the true representation of the 

targeted population. Sample size is the selection of some elements that make up a population 



 

 

 

  Senior Design Project Manual  

(Molokwu, 2013). It represents the population of study. In order to arrive at a trusted and reliable 

result, the sample size of this study is drawn at eighty (80) using the Taro Yamane model of 

sample size determination (Glenn, 1992). This model is adopted to avoid problem of not arriving 

at accurate sample size of some users of beauty magazines among CMD students. 

Mathematically, it is expressed as; 

𝑛 =
𝑁

1 + 𝑁(𝑒)2
 

n = sample size 

N = Target group size under study 

e = level of error 

n =? N =100, e = 0.05 

𝑛 =
100

1+100(0.05)2
 ;  𝑛 =

100

1+100(0.0025)
;  𝑛 =

100

1+0.25
 ;  𝑛 =

100

1.25
;  𝑛 = 80 

The sampled respondents for this study will randomly be selected.  

 

3.5 Description of Data Gathering Instrument 

The researcher used questionnaire to gather data for the study. The questionnaire was divided 

into two sections, A and B. Section A contained questions requiring demographic information of 

the respondents while section B contained general queries on beauty magazine consumption as 

related to the research objectives. 

3.6 Method of Data Collection  

The use of questionnaire in this study is imperative because it creates room for accurate report 

and data presentation. To encourage the respondents, the researcher personally administered the 

questionnaire face to face to the respondents to elicit useful information. 
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3.7 Validity and Reliability of Research Instrument 

To ensure validity and reliability of the research instrument, many things were put into 

consideration. The questionnaire put across to the respondents was clear and unambiguous. 

Questions like do you check online for beauty magazines? Which online beauty magazine do you 

view most? How often do you view for these beauty magazines? Beauty magazines contain latest 

development on fashions and cosmetics? Beauty magazine consumption influence my choice of 

beauty? Etc.   

All items contained in the assessment scale were related to the objectives of the study. Responses 

to categories were exhaustive and exclusive as possible and vetted by the project supervisor. 

 

3.8 Method of Data Analysis  

For a concise and precise data analysis and presentation, the data tabulation and coding 

technique were used. It is considered the most suitable technique due to its capability to reduce 

complication and enhance understanding at a glance. Also, the coded responses were subjected 

to data analysis using Statistical Package for Social Science (SPSS, Version 20) to run frequency 

counts and percentages. 
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CHAPTER FOUR 

DATA PRESENTATION, ANALYSIS AND DISCUSSION OF FINDINGS 

4.1 Introduction  

In this chapter, the researcher presents the results of the analysis of data gathered through 

questionnaire administered to various respondents in tables showing frequencies and percentages 

and also the discussion of findings to the research questions. A total of eighty (80) copies of the 

questionnaire were distributed of which 68 were duly completed and returned and 12 invalid, (3 

uncompleted and 9 unaware). Thus, response rate of this study is 85%.  

4.2 Data Presentation and Analysis  

This section contains the presentation of responses to the questionnaire administered and data 

analysis. 

Table 4.1: Age distribution of Respondents 

Option Frequency Percent 

16-20 years 30 44.1 

21-25 years 22 32.4 

26 years and above 16 23.5 

Total 68 100.0 
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Source: Researcher’s Survey, 2018 

Table 4.1 shows the age distribution of CMD students. It is shown that 44.1% of respondents are 

within the age range of 16-20 years, 32.4% are with 21-25 years, while 23.5% are 26 years and 

above. This shows we have more teenagers than adults as respondents for this study. 

 

Table 4.2 Gender distribution of respondents 

Option Frequency Percent 

Male 22 32.4 

Female 46 67.6 

Total 68 100.0 
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Source: Researcher’s Survey, 2018 

Table 4.2 shows the gender distribution of respondents, having more female respondents than 

male which might lead to more use of cosmetics in the case of this study. 

 

Table 4.3 Department 

Option Frequency Percent 

Radio, TV & Film 17 25.0 

Multimedia Design 20 29.4 

Journalism 11 16.2 

Public Relations & 

Advertising 

20 29.4 

Total 68 100.0 
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Source: Researcher’s Survey, 2018 

Table 4.3 shows the departmental concentrations of respondents. It is revealed that 25% of total 

respondents are concentrating on Radio TV and Film, 29.4% are in Multimedia Design and 

Public Relations and Advertising respectively while 16.2% are in Journalism.  

 

Table 4.4: Level  

Option Frequency Percent 

Freshman 12 17.6 

Sophomore 29 42.6 

Junior 13 19.1 

Senior 14 20.6 

Total 68 100.0 



 

 

 

  Senior Design Project Manual  

 

Source: Researcher’s Survey, 2018 

Table 4.4 presents the educational level of respondents. It is presented that 17.6% are freshman, 

42.6% are sophomore, and 19.1% are Junior while 20.6% are senior. 

 

Table 4.5: Are you aware of beauty magazines? 

Option Frequency Percent 

No 0 0 

Yes 68 100. 

Total 68 100. 

Source: Researcher’s Survey, 2018 

Table 4.5 presents respondents awareness level of beauty magazines. All respondents used for 

this study are aware of the existence of beauty magazines.  
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4.6: What do you understand by beauty magazine? 

Question 4.6 presents respondents understanding of beauty magazine. The respondents shared 

their views on what beauty magazine means in simple sentences and phrases which were similar. 

The definitions include: beauty magazines are where you see latest fashion that is trending; 

showcasing beauty; shows beauty trends; a place you see different new set of cosmetics; about 

the lifestyle of women, beautiful dress sense and trendy products influenced by pop culture. 

These definitions are illustrated in beauty magazines with written and graphic data. 

Table 4.7: Do you check online for beauty magazines? 

Option Frequency Percent 

Yes 57 83.8 

No 11 16.2 

Total 68 100.0 

 

Source: Researcher’s Survey, 2018 
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Table 4.7 shows result on whether respondents view online beauty magazines. It is shown that 

83.8% respondents check online for beauty magazines while 16.2% do not check. This means 

that a larger percent spend more time checking online magazines. These days, the youth spend 

more time on their phone and get latest news online so it is no surprise that they spend more time 

using online magazines to enhance their fashion style. 

 

Table 4.8: If no, what sort of beauty magazines are you exposed to?   

Option Frequency Percent 

Print  11 100 

Broadcast 0 0 

Others 0 0 

Total 11 100.0 

Source: Researcher’s Survey, 2018 

Table 4.8 presents the sort of beauty magazines respondents are exposed to if not online 

magazines. The result shows that all respondents who do not check online for beauty magazine 

in CMD are exposed to print media. Some people would rather read and view pictures in print 

that online because it gives closure to detecting if it is beautiful or not. 

 

Table 4.9: What category of beauty magazine do you read most? 

Option Frequency  Percent 

Fashion 37 54.4 

Cosmetics 22 32.4 
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Models 9 13.2 

Health News 0 0 

Total 68 100.0 

Source: Researcher’s Survey, 2018 

In table 4.9, over half of the respondents read beauty magazines that are fashion oriented which 

supports studies earlier on that people tend to concentrate more on their outlook and appearance. 

To a lesser degree, other respondents felt they prefer looking at cosmetics. This cannot be 

unconnected with the female population who want to see how well to use cosmetics. 

 

Table 4.10: How often do you view these beauty magazines? 

Option Frequency Percent 

Once a week 22 32.4 

Three times a week 24 35.3 

Once in a month 11 16.2 

Not at all 11 16.2 

Total 68 100.0 

Source: Researcher’s Survey, 2018 

In Table 4.10, the average number of readership online for beauty magazine is three times in a 

week as seen above by CMD students.  
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Table 4.11: Which of these cosmetic products attracts you most in beauty magazines? 

Option Frequency Percent 

Makeup 34 50.0 

Hair products 8 11.8 

Perfume 11 16.2 

Accessories 15 22.1 

Total 68 100.0 

 

 

Source: Researcher’s Survey, 2018 

In table 4.11, the data shows that those who look at cosmetics are mainly attracted to makeup, 

not for hair products, perfume or accessories. This explains why there is a high drive towards the 
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makeup business today. People look up towards these magazines to get the latest ideas on 

makeup products. These figures are definitely not surprising. 

 

Table 4.12: Which of these fashion products attracts you most in beauty magazines? 

Option Frequency Percent 

Clothes 52 76.5 

Shoes 6 8.8 

Wristwatch 5 7.4 

Bags 5 7.4 

Total 68 100.0 

 

 

Source: Researcher’s Survey, 2018 
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In Table 4.12, clothing materials are counted for over 76% as opposed to shoes, wristwatch and 

bags. This confirms previous studies that people look at things that they can readily evaluate. 

People can see beautiful clothing on the bodies of people but they cannot see beautiful shoes on 

them. 

 

Table 4.13: Which online beauty magazine do you view most? 

Option Frequency Percent 

City People Magazine 20 29.4 

Genevieve Magazine 14 20.6 

ThisDay Style 23 33.8 

Ovation 8 11.8 

Complete Fashion Magazine 3 4.4 

Others 0 0 

Total 68 100.0 
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Source: Researcher’s Survey, 2018 

Table 4.13 presents that majority of CMD students read ThisDay Style which is not surprising 

because it is very popular. Taking second is City people magazine being viewed which is also 

well known. This data shows the researcher where CMD students get their fashion style. 

 

Table 4.14: Beauty magazines contain beauty styles 

Option Frequency Percent 

Agree 59 86.8 

Strongly Agree 9 13.2 

Disagree 0 0 

Strongly Disagree 0 0 

Not Sure 0 0 

Total 68 100.0 
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Source: Researcher’s Survey, 2018 

Table 4.14 presents respondents opinion on whether beauty magazine contain beauty style. 

86.8% of respondents agree to this which implies that they view these styles to stay up to date on 

latest trends as opposed to 13.2% who strongly agreed with this assertion. 

Table 4.15: Beauty magazines contain latest development on beauty news 

Option Frequency Percent 

Not Sure 0 0 

Disagree 0 0 

Agree 39 57.4 

Strongly Agree 29 42.6 

Strongly Disagree 0 0 

Total 68 100.0 

Source: Researcher’s Survey, 2018 
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Table 4.15 shows that 57.4% of respondents agree that beauty magazines contain latest 

development on fashions, cosmetics, models, advert, accessories and health news, 42.6% also 

strongly agree which connects to table 4.16, stating that people view these because they want to 

be in vogue. They do not want to be left behind. 

Table 4.16: Beauty magazines provide beauty images I desire to see 

Option Frequency Percent 

Not Sure 3 4.4 

Disagree 1 1.5 

Agree 51 75.0 

Strongly Agree 13 19.1 

Strongly Disagree 0 0 

Total 68 100.0 

 

 

Source: Researcher’s Survey, 2018 
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In table 4.16, it shows the average number of CMD students that desire to see beauty images is 

23.7. The respondents love the images they see in beauty magazines. 

 

Table 4.17:  Choice of fashion is based on viewed styles 

Option Frequency Percent 

Not Sure 0 0 

Strongly Disagree 4 5.9 

Disagree 20 29.4 

Agree 35 51.5 

Strongly Agree 9 13.2 

Total 68 100.0 

 

Source: Researcher’s Survey, 2018 

In Table 4.17, 65% which consists of agree and strongly agree means that CMD students are 

influenced by beauty magazines as opposed to a lower range of 5.9% strongly disagreeing. This 
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shows that the respondents agree that they get some beauty tips from beauty magazines, not just 

entertainment. 

 

Table 4.18: My skin care is based on the information in beauty magazine 

Option Frequency Percent 

Not Sure 1 1.5 

Strongly Disagree 8 11.8 

Disagree 47 69.1 

Agree 10 14.7 

Strongly Agree 2 2.9 

Total 68 100.0 

 

Source: Researcher’s Survey, 2018 
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In Table 4.18, it shows the most interesting part of the data. Despite 50% of the respondents 

agreeing previously that it is makeup products they look for under cosmetics in beauty 

magazines, 69% disagree that any of these tips form beauty magazines affect their skin care. 

Only 15% tend to agree. 

 

Table 4.19: All or most of my beauty choices have been influenced by what I find in various 

beauty magazine I consume 

Option Frequency Percent 

Not Sure 1 1.5 

Strongly Disagree 1 1.5 

Disagree 23 33.8 

Agree 39 57.4 

Strongly Agree 4 5.9 

Total 68 100.0 
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Source: Researcher’s Survey, 2018 

Table 4.19 correlates with table 1.17 which states that a larger percent fashion style is influenced 

by beauty magazines, hence, they mode of dressing to class for lecture and for presentation. 

Table 4.20: I appear good anytime I use Beauty magazines 

Option Frequency Percent 

Not Sure 3 4.4 

Strongly Disagree 0 0 

Disagree 24 35.3 

Agree 35 51.5 

Strongly Agree 6 8.8 

Total 68 100.0 
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Source: Researcher’s Survey, 2018 

Table 4.20 shows that 51% of the respondents are satisfied with the images they view, hence 

their continuous us of magazines for their standard of beauty. 35.3% of the respondents say they 

are not satisfied which means it is not every time they view it that they get satisfactory desires. 

 

Table 4.21: My fashion sense is based on the information I found in beauty magazines 

Option Frequency Percent 

Not Sure 3 4.4 

Strongly Disagree 1 1.5 

Disagree 35 51.5 

Agree 27 39.7 
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Strongly Agree 2 2.9 

Total 68 100.0 

Source: Researcher’s Survey, 2018 

In Table 4.21, this simply means they are influenced by what they see in beauty magazines. They 

are not just entertaining and beautiful but actually have an impact in their decision making of the 

best styles to go for. 

 

Table 4.22: I cannot visit the beauty salon without a peep at a Beauty magazine 

Option Frequency Percent 

Not Sure 2 2.9 

Strongly Disagree 31 45.6 

Disagree 23 33.8 

Agree 11 16.2 

Strongly Agree 1 1.5 

Total 68 100.0 

Source: Researcher’s Survey, 2018 

Table 4.22 shows that 45.6% respondents strongly disagree that they cannot visit the beauty 

salon without a peep at a beauty magazine online which is linked to 33.8% disagreeing as 

opposed to 17% of the respondents that agree. It could be that they do not depend on beauty 

magazines for update every time. 
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Table 4.23: I talk to my friends every time I find new and interesting contents in the beauty 

magazine I checked online 

Option Frequency Percent 

Not Sure 2 2.9 

Strongly Disagree 2 2.9 

Disagree 36 52.9 

Agree 25 36.8 

Strongly Agree 3 4.4 

Total 68 100.0 

 

Source: Researcher’s Survey, 2018 
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Table 4.23 shows that 52% of the respondents do not talk to their friends about new trends they 

find in magazines. The reason behind this could be of interest for further researchers as this study 

did not cover it. 

 

4.3 Discussion of Findings 

This section of this chapter provides the discussion of data as they relate to the objectives of the 

study and answers to the research questions.  

 

4.3.1 What categories of beauty magazines do CMD students read most? 

. The awareness level of online beauty magazines by the respondents may be as a result of 

technology advancement, and CMD being a media driven school exposes students to latest trend 

and development on a global scale.   

Table 4.9 shows the category of beauty magazine CMD students read. It is viewed that majority 

of the CMD students check beauty magazines on fashion followed by cosmetics, then a lower 

percent, models. This shows that CMD students focus more on their body appearance when it 

comes to beauty. They have better control over their appearance than any other place like their 

face for applying makeup or brushing their hair. They can change their appearance because they 

want to dress how they want to be addressed but there is little control one has over their facial 

structure. There is a limit to what makeup can do.  

 

4.3.2 What contents in beauty magazines attracts CMD students mostly? 

Data analysis result presents the contents in beauty magazines CMD students like to see. It is 

represented in table 4.14 that all respondents affirmed that the beauty magazines they view 
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contain beauty styles. It is believed that since CMD respondents for this study, who are AUN 

students, view many beauty magazines online and in print media. They are in the best position to 

affirm that beauty magazines they read contain beauty styles.  

Also, based on their exposure to beauty magazines, they gave strong affirmation correlating with 

table 4.15 that beauty magazines contain latest development on fashions, cosmetics, models, 

advert, accessories and health news. On the same note in the table 4.16, they affirmed that beauty 

images they desire to see are illustrated in beauty magazines. Based on the foregoing, it can be 

said that beauty magazines contain information that meet users’ beauty need. 

Table 4.11 presents cosmetic products CMD students find most in beauty magazines. It is shown 

that the content they look for most are makeup products under cosmetics in beauty magazines 

compared to hair products, accessories or perfume. It can be said that they view beauty 

magazines on cosmetics that contain information on makeup products. This explains why the 

makeup up business is expanding. Everyone needs a variety of trendy styles to be different from 

the rest. On a similar note, table 4.12 presents fashion products found in beauty magazines. It is 

shown that majority of CMD students look for content showing clothing styles under fashion 

products in beauty magazines. It can be said that these CMD students focus on beauty magazines 

on fashion that shows different clothing styles. This could be that they pay more attention on 

what is on their body which is easily noticeable, than on the wrist or leg,  

 Table 4.13 also presents respondents preference for online beauty magazines. It is depicted that 

majority of CMD students view ThisDay Style Magazine the most as opposed to City people, 

Ovation, Complete fashion.etc. This choice maybe as a result that ThisDay magazine contains 

more information about fashion and cosmetics compared to others. 
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4.3.3 Does consumption of beauty magazines influence the beauty choices of CMD 

students? 

The influence of beauty magazines consumption on CMD students’ beauty choice is shown in 

the table 4.17. Result shows that majority of the respondents affirmed that their choice of fashion 

is based on the viewed style. This means that, most fashion styles of CMD students that read 

online and print magazines are derived from beauty magazines on fashion. This explains why 

many of them look almost the same. 

Also, 80% of the respondents affirmed that their skin care is not based information in beauty 

magazines. It can be said that CMD students do not really rely on beauty magazines for 

information and care for their skin. 

Further on beauty magazine influence on beauty choice, respondents affirmed that all or most of 

their beauty choices are influenced by information in various beauty magazine they consume. It 

can be said that beauty magazines influence beauty choice of CMD students ranging from 

fashion styles to cosmetics and others. This further explains why most CMD students look like 

they just came out of a magazine. Their fashion style is not only creative but looks staged as 

some tend to look alike which may result from imitating a particular celebrity or model in the 

magazine which confirms Albert Bandura’s theory of people observing, imitating and modelling. 

 

4.3.4 To what extent does consumption of beauty magazines influence the beauty choices of 

CMD students? 

The result shows the extent at which consumption of beauty magazines influence choice of 

beauty of CMD students. Table 4.20 shows that larger proportion of respondents affirmed that 

they appear good when they make use of beauty magazine as standard for their beauty style. This 
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implies that information in beauty magazines have to certain extent influence beauty choice of 

CMD students using beauty styles in the magazines as standard. 

Also, table 4.21 revealed that larger proportion of respondents disagree that their latest fashion 

style is based on information found in beauty magazines. Similarly, table 4.22 depicted that 

majority of respondents disagree that they cannot visit beauty parlors with check on beauty 

magazine online. On this same note, table 4.23 presents that majority of respondents disagree 

that they talk to friends on new and interesting contents they find in beauty magazine they 

checked online.  

The result implies that CMD students are not dependent on beauty magazines before going to a 

beauty parlor; they also do not have to communicate with their friends most times when they find 

interesting beauty tips in beauty magazines. People could be influenced about a particular thing 

but may choose not to express how they really feel about it. This may be because they do not 

want to share where they get some of their favorite beauty tips. From the data presented, It can 

therefore be said that beauty magazine consumption does not significantly influence beauty. 

The respondents seek out for online beauty magazines that contain information on latest trend 

about cosmetics and fashion styles. The finding of this study supports the finding of Lindsey & 

Kim (2014) who found that consumer pay attention to beauty magazines on body image, fashion, 

health, thin ideal. Also, the study of Calogero, Boroughs, & Thompson, (2007) found that 

exposure to beauty magazines is influenced by acceptance of societal attitudes towards 

attractiveness.  

From the analysis, this study concludes that beauty magazine consumption influences beauty 

choice of CMD students. It is affirmed that their fashion styles is based on the viewed styles. 
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This findings corroborates the findings of Paulina Swiatkowski (2016) who found that fashion 

magazines significantly affect consumer body satisfaction and their drive to look beautiful. 
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CHAPTER FIVE 

SUMMARY, CONCLUSION AND RECOMMENDATIONS 

5.1 Introduction 

In this chapter, the researcher summarizes the whole study, concludes, makes recommendation 

and reviews the limitations of the study. 

 

5.2 Summary 

The main aim of this research study was to examine the effect of beauty magazines consumption 

on the beauty choice among CMD students. This is due to the fact that AUN students especially 

CMD students look almost the same as beauty models in the beauty magazines. However, this 

project has been classified into five (5) chapters.  

The first chapter deals with the introduction of the research topic. The second chapter deals with 

the definition of concepts, theoretical and empirical framework on beauty magazine. The 

literatures related to this research were reviewed particularly, the concept of magazine and 

beauty magazine, importance, cover and contents in beauty magazines. Empirical reviews and 

the sociological theory which underpins the study was discussed. This theory, social learning 

theory connects the relationship between beauty magazine consumption and beauty choice. The 

third chapter deals with the research methodology, research design, population of the study, the 

sample size and technique, method of data collection and methods of data analysis and 

estimation procedure used to analyze the result of the research work.  

The fourth chapter is the presentation of the data and its result using descriptive statistics. This 

was presented in tables, frequency, percentage, and analyzed descriptively.  Finally, the fifth 

chapter presents the summary of the study, conclusions and recommendation of the study. 
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5.3 Conclusion 

From the result of the findings of this study, the researcher concludes that: 

 CMD students consume beauty magazines. 

 CMD students are attracted mostly to Fashion styles contained in beauty magazines. 

 Consumption of beauty magazines influences the beauty choices of the CMD students. 

 Beauty magazine consumption influences CMD students’ beauty choices not to a high 

extent of informing other students on the latest development on fashion styles. 

This finding is related to my theoretical framework which believes that people imitate what 

they see when exposed to information. From the study, it shows that it is applicable to CMD 

students whose beauty choices are influenced by latest trends in beauty magazines. 

 

5.4 Recommendation  

The researcher recommends gender roles to be evaluated by future researchers. To find out if it is 

influenced mostly by male or female. 

Also, to see if these findings could be replicated in other departments in any other university. 

 

5.5 Limitations of Study 

In the process of this study, few challenges were encountered. Firstly, some of the respondents 

were not ready to cooperate in filling the questionnaires till pleading was made. Also, the 

researcher got few questionnaires incomplete. However, the responses that were received were 

sufficient to accomplish the purpose of the study. 
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APPENDICES 

QUESTIONNAIRE ON THE INFLUENCE OF BEAUTY MAGAZINE CONSUMPTION 

ON THE BEAUTY CHOICE AMONG AUN STUDENTS  

I am a student of Communications and Multimedia Design. I am conducting a research on the 

influence of beauty magazine consumption on the beauty choice among AUN students. I would 

like you to kindly spare a few minutes and help me in the survey. Your cooperation will be 

highly appreciated. Information provided will be treated with high level of confidentiality and 

will strictly be used for the purpose of this research work. Thank you! 

Section A 

Please you are requested to indicate your response by ticking [√] in the box provided  

1. Age Bracket: 16-20 years [   ] 21-25 years [    ] 26 years and above [    ] 

2. Gender: Male [    ] Female [    ] 

3. Department: CMD:  Radio,Tv & Film  [   ] Multimedia Design [    ]  Journalism [    ]  Public 

Relations & Advertising [    ] . 

4. Level: Freshman [   ] Sophomore [   ] Junior [   ] d. Senior [   ] 

Section B 

5a. Are you aware of beauty magazines?  Yes [     ] No [     ] 

b. What do you understand by beauty magazine? ____________________ 

6. Do you check online for beauty magazines? Yes [     ] No [     ] 

7. If no, what sort of beauty magazines are you exposed to?  Print [     ] Broadcast [     ] Others [     

] Please specify   ___________________ 

8. What category of beauty magazine do you read most: Fashion [  ] Cosmetics [  ]  

Models [   ] Advert [   ] Health news [   ]  Others [   ] Please specify____________________  
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9. How often do you view these beauty magazines: Once a week [  ] Three times a week [  ] 

Once in a month [   ] Not at all [  ] 

10. Which of these cosmetic products attracts you most in beauty magazines: makeup [  ] hair 

products [  ] perfume [  ] accessories [  ]  others [  ]  Please specify________________ 

11. Which of these fashion products attracts you most in beauty magazines: clothes [  ] shoes [  ] 

wristwatch [  ] bags [  ] others  [  ] Please specify_________________ 

12. Which online beauty magazine do you view most? City People Magazine [    ] Genevieve 

Magazine [   ] ThisDay Style [   ] [   ] Ovation [   ]  Complete Fashion Magazine [   ]  Others [   ] 

Please specify_______________________ 

ii. Content of Beauty Magazine  

 Items Strongly 

Agree 

Agree Disagree Strongly 

Disagree 

Not 

Sure 

13 Beauty magazines contain beauty styles      

14 Beauty magazines contain latest development on 

fashions, cosmetics, models, advert, accessories 

and health news 

 

     

 

iii. Influence of beauty magazines consumption and beauty choice 

 Items Strongly 

Agree 

Agree Disagree Strongly 

Disagree 

Not 

Sure 

15 Beauty magazines provide beauty images I 

desire to see  

     

16 My choice of fashion is based on the viewed 

styles 

     

17 My skin care is based on the information in 

beauty magazine 

     



 

 

 

  Senior Design Project Manual  

18 All or most of my beauty choices have been 

influenced by what I find in various beauty 

magazine I consume 

     

 

iv. Extent at which consumption of beauty magazine influence choice of beauty  

 Items Strongly 

Agree 

Agree Disagree Strongly 

Disagree 

Not 

Sure 

19 I appear good anytime I use Beauty magazine 

images as a standard for my beauty style 

     

20 My fashion sense is based on the information I 

found in online beauty magazines 

     

21 I cannot visit the beauty salon without a peep at a 

Beauty magazine online 

     

22 I talk to my friends every time I find new and 

interesting contents in the beauty magazine I 

checked online 

     

 

 

 

 

 

 

 

 

 

 

 

 


